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From Play to Purpose: 
How the LEGO agency team connects 
with Kids, Culture and Creativity



How many
combinations can
be made from
6 2x4 bricks?



COMBINATIONS



OUR PURPOSE
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+147 new
LEGO Branded stores in 2023

(now over 1000!)

+4% consumer sales
in 2023, growing market share

+2% revenue
in 2023, following consecutive years of 

double-digit growth



#1 BRAND
FOR FAMILIES 

WITH KIDS 
TalkWalker 2020 #1 

2024
Reptrak

MOST REPUTABLE 
BRAND



Secret Sauce
Powerful

storytelling

Cultural resonance & 
impact

Brand
strength



BRAVE

CURIOUS

FOCUS

Fabulab





THE ORIGINAL 
CREATOR BRAND, 

FUELLED BY FANDOM



COLLABORATING, BEFORE IT 
WAS COOL…



THE CAMPAIGN ‘BIG IDEA’

25TH ANNIVERSARY OF LEGO STAR WARS:
A CELEBRATION OF FAN CREATIVITY

We put out the sets, but fan creativity is what makes LEGO Star Wars. Hope 
builds rebellions, but imagination builds galaxies. 

2024 has been the 25th anniversary of LEGO Star Wars. 
We’ve spent it celebrating fan creativity. 



VT – STAR WARS











SO WHAT?

Keep innovating, 
experimenting

and learning
(And take chances!)

Work as one team – 
cross functional, 

create clarity, remove 
duplication

Invest back into the 
business – and think 

long term
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